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More People Are Using PCs to Time-Shift TV, Skip
Ads
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Despite the level of buzz around ad skipping, not everyone owns a DVR. Our research shows about one-third of
online households have a DVR (or think they do). But almost everyone owns a PC, and most of those folks are
online. So, actually, they do own a DVR, as a PC with online video serves that purpose for many people.

In our most recent Magid Media Futures online national study, completed in
April, we surveyed a national sample of U.S. consumers and identified a sizable
population that watches full-length TV shows online.

The No. 1 reason these people watched TV shows online was to catch up on
shows and shift viewing to a more convenient time. The only demographic
groups that didn't care that much about catching missed shows were the younger
males -- all the other demographic groups are mostly using online video to catch
up or time shift.

Interestingly, another major reason consumers like watching shows online is that
there are fewer and shorter ads. We have confirmed this in focus groups:
Consumers think watching shows online is a "good deal™ in terms of fewer ads.

Of course, from the point of view of advertisers, online video advertising on TV
shows is a wonderful product; unlike the DVR, there is no ad skipping on video
players controlled by the content provider. Photo: Stephanie Diani
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"WHY I WATCH TV SHOWS ONLINE' AT i

| missed episodes of the
show on my TV set |

| cam watch anytime

It's free fo waltch

There are fewer and sharter ads

To watch old TV episodes that are
no longer on the air
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Base: Those ages 12-64 who watch full-length TV shows online. N=37. Frank N. Magid Assaociates, Inc.
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