Table of Contents

UNITED STATES
SECURITIESAND EXCHANGE COMMISSION

Washington, D.C. 20549

FORM 10/A

Amendment No. 4

GENERAL FORM FOR REGISTRATION OF SECURITIES
Pursuant to Section 12(b) or 12(g) of the Securities Exchange Act of 1934

(Exact name of registrant as specified in its charter)
Canada None
(State or other jurisdiction of incorporation or organization) (I.R.S. Employer Identification No.)
1600 Old Country Road, Plainview, New Y ork 11803
(Address of principal executive offices) (Zip Code)

Registrant’ s telephone number, including area code: (516) 622-8300

Securities to be registered pursuant to Section 12(b) of the Act:
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to be so registered each classisto beregistered
None

Securities to be registered pursuant to Section 12(g) of the Act:
Common Stock
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the Exchange Act.
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WHERE YOU CAN FIND MORE INFORMATION

JumpTV Inc. (“JumpTV” or the “Company”) will prepare and file annual reports on Form 10-K, quarterly reports on
Form 10-Q, current reports on Form 8-K and certain other information with the United States Securities and Exchange Commission
(the “SEC”). Persons may read and copy any materials the Company files with the SEC at the SEC’ s public reference room at 100 F
Street, NE, Washington D.C. 20549, on officia business days during the hours of 10 am. to 3 p.m. Eastern Time. Information may be
obtained on the operation of the public reference room by calling the SEC at 1-800-SEC-0330. The SEC maintains an Internet site
that contains reports, proxy and information statements, and other information regarding issuers that file electronically with the SEC at
http://www.sec.gov. Moreover, the Company maintains awebsite at http://www.neulion.com that contains important information
about the Company, including biographies of key management personnel, as well as information about the Company’s business. This
information is publicly available (i.e., not password protected) and is updated regularly.

1




Table of Contents

EXPLANATORY NOTE

This Amendment No. 4 to the Registration Statement on Form 10 (File No. 000-53620) of JumpTV Inc. is being filed to reflect certain
revisions to such Registration Statement in response to comments from the Securities and Exchange Commission.

The Registration Satement was originally filed on April 9, 2009 (the “ Original Filing” ) and subsequently amended on June 2, 2009
in response to comments from the Securities and Exchange Commission, on June 5, 2009 to include our quarterly results for the three
months ended March 31, 2009 and on June 23, 2009 in response to comments from the Securities and Exchange Commission. This
Amendment No. 4 amends and sets forth again in its entirety the Original Filing, but for the Exhibits, and reflects all amendments
subsequent to the Original Filing. The Exhibitsrequired to be filed as part of the Registration Statement are incorporated herein by
reference, asindicated in each case on the Exhibit index in Item 15(b) hereof, and are available on the Securities and Exchange
Commission’s website at www.sec.gov.

We are subject to the reporting requirements under Section 13(a) of the Securities Exchange Act of 1934, as amended.
ITEM 1L BUSINESS
Overview

JumpTV, a corporation incorporated on January 14, 2000 under the Canada Business Corporations Act (“*CBCA") whose
shares of common stock (the “ Shares”) are listed on the Toronto Stock Exchange, is aleading Internet Protocol (“IP”) television
company based on the number of channels that it streams, the breadth of its end-to-end enterprise IPTV solution and the expanse of its
professional and college sports client base, as discussed below in this Item 1 under the headings “Products’ and “ Competition.” It
began as a professional services provider and has evolved since its inception to become a provider of a comprehensive suite of
technology and other services to sports and international content owners and aggregators, affording them an end-to-end enterprise
“IPTV” solution. “IPTV” refersto the distribution over an IP network of streamed audio, video and other multimedia content, similar
to television programming content, using industry-standard streaming protocols. By “end-to-end enterprise IPTV solution,” the
Company means that it provides the following services:

e content management — encoding of various digital and analog TV and video formats
e subscriber management — managing subscriber access and control of subscriber accounts
o digital rights management — preserving the integrity of the content and protecting it from unauthorized access

o hilling services — enabling customers to view subscription accounts and providing pay-per-view transactional billing,
payment processing and advertising insertion

e ddivery — delivering streamed audio, video and other multimedia content anywhere, anytime through JumpTV’sIPTV
service and infrastructure

JumpTV'’ s business objective is to enter into agreements with companies seeking private networks to reach target audiences
and to provide complete IPTV services to these companies.

Customer Relationships
JumpTV has two types of relationships — business-to-consumer (“B2C") and business-to-business (“B2B").

The B2C relationships are more individual consumer oriented. JumpTV has signed distribution agreements with individual
channel or content providersin exchange for royalty payments to such providers. JumpTV then markets the content on one (or more)
of the targeted websites that the company has devel oped which is focused on a specific diaspora community (e.g. Talfazat, LLC for
the Middle East community; TV-Desi, Inc. for the South Asian community), as well as on the general JumpTV website for purchase
by an end user. The Company often aggregates the content into bundles or packages of similar interest. The Company incurs
marketing expenses in promoting the availability of the content. JumpTV expects to have this group of customer relationships migrate
to a B2B relationship over time through partnerships and/or affiliates (partially or wholly owned) that group the content into similar
interests.

The B2B relationships have been the focus of the Company in the past and are expected to be the focus in the future. A B2B
relationship is focused on providing an end-to-end solution to a customer to enable that customer to provide IPTV to its end users.
Thistype of relationship is different than above in that the B2B customer typically aggregates the content, negotiates the licensing
rights and markets
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directly the availability of the content. This customer availsitself of the full services of the Company in delivery toitsend users. This
type of relationship istypical in the professional and sports properties and our agreement with Sky Angel U.S. LLC (“Sky Angdl”), a
faith-based-programming content provider.

The United States and Canada are the principal markets in which our sales occur.
Products
Soorts Programming

JumpTV offerslive and on-demand sports content. JumpTV has content and distribution agreements with leading
professional and collegiate sports properties. Amongst professional sports leagues, JumpTV counts the National Football League
(“NFL"), the National Hockey League (“NHL"), the American Hockey League, and Universal Sports as clients. JumpTV also owns
IPTV rights to distribute in North Americalive streaming of South American Fédération I nternational e de Football Association
(FIFA) World Cup Qualifier gamesin 2009. JumpTV also operates a portfolio of sports-oriented web sites, including Jumptv.com,
Sportsya.com, Cycling.tv and CollegeSportsDirect.com. On the collegiate landscape, JUmpTV isthe premier partner for National
Collegiate Athletic Association (NCAA) colleges and universities, with agreementsin place with approximately 170 colleges,
universities or related sites.

Ethnic/International and Specialty Programming

JumpTV aso offerswhat isreferred to in the industry as “ ethnic television,” which JumpTV defines astelevision directed at
a specific diaspora community, as determined by a shared nationality, language or culture, generally excluding communities for which
English isthe primary language. JumpTV has license agreements directly with television broadcasters (referred to as “ channel
partners’) representing approximately 160 channelsin 35 countries that give the Company rights to stream, predominantly on an
exclusive world-wide basis and generally for an initial four-year term, the channel partners' live linear television feeds over the public
Internet.
Distribution Methods

JumpTV distributes content through two primary distribution methods:

e Internet-connected browser-based devices such as personal computers, laptops and mobile devices; and

e Standard television through use of a JJumpTV Internet-connected set top box (“STB”).

Both of JumpTV'’s distribution methods take advantage of an open IPTV network, the public Internet. Asaresult, content
delivered by JumpTV is available globally and is potentially unlimited in breadth.

Revenue
JumpTV earns revenue in four broad categories:
e  Subscriber revenue consists of recurring revenue based on subscriber usage, bandwidth usage fees for the JumpTV

infrastructure and/or technology usage fees based on the number of subscribers. The subscriber revenueistypically
based on a monthly, quarterly or annual
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Competition

billing cycle to end users through our billing systems and can be either a fixed fee per user or a variable fee measured as
a percentage of the end user pricing.

eCommerce revenue consists of JumpTV services provided to its content providers, which services include software
applications for merchandising (i.e. sale of merchandise), ticketing for a content provider’s events and management of a
content provider’'s donor efforts. Included in eCommerce revenue is advertising revenue earned through the insertion of
Internet advertising on websites and in streaming video.

Technology services revenue consists of the set up and maintenance services JumpTV provides related to our technology
such as website (Internet) or console (STBs) design, user interface optimization and streaming configuration. Included
in technology services revenue is the licensing of the technology required to convert, compress and transmit the video
signals to our content distribution network and ultimately the end users.

Equipment revenue consists of the sale of STBsto content partners and/or end users to enable the end user to receive the
content over the Internet and display the signal on a standard television.

JumpTV faces competition from other online content providers who also offer sports, entertainment, and/or international
programming. In addition, there are multiple operators of pirated video content who stream content for which they have not received
consent from the legal and beneficial owners of such content. Furthermore, there are multiple front-end providers that provide amenu
of links to streaming video content via websites on the Internet. These bootleggers and front-end providers have varying menus of
ethnic content and offer such content at varying degrees of streaming quality. Moreover, certain IPTV service providers have an
internal |P distribution strategy whereby they make their live linear feeds, as well as repurposed content, available through their own
websites on a paid basis or free advertisement-supported basis.

New technologies and entrants could also have a material adverse effect on the demand for JumpTV'sIPTV offerings. For
example, fixed line telecommunications and mobile telephony companies who offer or plan to offer video services may be competitors
to JumpTV. Together with other industry observers, JumpTV has withessed and expects to witness the launch of various closed
network IPTV services around the world. Asthey strive to maintain and grow their customer bases, fixed line telecommunications
companies will likely see closed network IPTV as a central element of a“triple-play” strategy that will package telephone, television
and Internet servicesin asingle offering.

Finaly, JumpTV may be placed at a competitive disadvantage to the extent that other video providers are able to offer
programming in higher definition than JumpTV. While the Company expects that it will continue to offer its video content at
increasingly higher streaming speeds, there can be no assurance that it will be able to compete effectively with high definition
program offerings from other video providers.

To distinguish our product line from our competitors' offerings, we seek to be a“ one-stop shopping” source for our
customers. Our suite of technology and other servicesis directed at the entire spectrum of content aggregation and delivery. Our
services include:

content ingestion;

web site design and hosting;



















































































































































































































































































































































































































































































































































































































































































































